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TERRY FITEGERALD

FLAGSHIP: It's a Dussault on the senses.

THE SHOPPING LIST

DESTINATION:
FAUX MOTEL

By ELIZABETH KHURI
Times Staff Wriler

Dussault Apparel Motel: Terry Fitzgerald,
president of the Canadian fashion brand Dussault
Apparel, calls the company's new flagship store in
Los Angeles, opening Thursday, “a trip through a
Rob Zombie theme show.” The shop's interior is de-
signed to resemble a vintage Motel 6. There’s a faux
1970s-style diner with distressed leather ban-
quettes, boxy TVs (renovated with new LCD
sereens) and an old-school sit-down Tetris ma-
chine. Oh, and there's also the merchandise, which
is strewn across the faux motel room, as though
cast off in a fit of passion. On display: leather mes-
senger bags ($600), hoodies with embroidered koi
fish patches ($395-3495) and premium jeans ($170)
for men and women. 8010 Melrose Ave., Los Ange-
les, (310) 951-9215, 11 a.m. to 8 p.m., Monday through
Friday; 11 a.m. to § p.m. Saturday; noon to 5 p.m.
Sunday.



